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Part I  

Foundations of the Wearable Revolution 

The Man who Wore His Mind 

In 1984, on the streets of Toronto, a man could often be seen walking with a 
computer strapped to his back, wires running up to a small display hovering just 
in front of his eye, and a keyboard strapped across his chest. Children pointed. 
Adults stared. Some crossed the street. 

 He was, to most, a curiosity. A walking contradiction. A cyborg before 
Hollywood made cyborgs cool. 

 His name was Steve Mann. He was a graduate student. And he was, quite 
literally, wearing his mind. 

 Mann called it the WearComp—short for Wearable Computer. It allowed 
him to see information in real time, interact with digital overlays, even 
broadcast what he was seeing to remote servers. Long before smartphones, 
smart glasses, or the term “wearable tech” had entered the vocabulary, Steve 
Mann was already living in the world we’re just beginning to enter. 

But here’s the thing: no one took him seriously. Not at first. 

 He was dismissed as eccentric. Overengineered. Even paranoid. After all, 
why would anyone need to walk around with a computer all the time? 

And yet, within just two decades, the answer would become obvious. 

 Because today, millions of people wake up, strap on a device to their wrist, 
and check how they slept. They monitor their heart rate during a meeting. They 
count their steps during lunch. They check their oxygen levels after a jog. And 
increasingly—if you’re in pharma—they interact with your brand not in a 
hospital, not in a pharmacy, but through that device. 
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 That moment—that invisible handshake between body and brand—is not 
science fiction. 

It’s biology meeting bandwidth. 

It’s chemistry meeting code. 

It’s the foundation of the wearable revolution. 

A Different Kind of Invention 

We tend to think revolutions happen in laboratories, with loud proclamations 
and market launches. But many of the greatest shifts in history start quietly. 
With a wristwatch that vibrates. With a patch that pings a cloud server. With a 
cough recorded not in a clinic, but in a living room. 

 The revolution in wearables didn’t begin with Apple or Fitbit. It began in 
pockets of eccentric innovation—scientists trying to measure skin temperature 
in real time, neurologists looking to capture tremors mid-motion, behavioral 
psychologists wondering if a person’s breathing could predict emotional state. 

 It began with the idea that the body has a story to tell, and technology might 
be the pen. 

Why this Part Matters 

This part of the book—the Foundations—is not just a history lesson. It’s a map 
of the terrain beneath our feet. Before we talk about wearable-powered 
marketing strategies, AI-driven patient journeys, or case studies with billion-
dollar brands, we need to pause. 

We need to understand what wearables really are? 

How they evolved? 

Who built them? 

 And why? 

 Because if we miss this, we’ll think of wearables as just fancy gadgets—
nice-to-haves, cool features, lifestyle accessories. 

But the truth is far more profound. 
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 Wearables are interfaces between our biology and the digital world. They 
are extensions of our cognition, proxies for our attention, sensors for our 
emotion. They blur the boundary between what is felt and what is known. And 
as they grow smaller, smarter, and more integrated—they don’t just sit on the 
body. 

 They become part of the body. 

 And for pharmaceutical marketers, that changes everything. 

A Revolution Hiding in Plain Sight 

Steve Mann is still alive. He still wears his computers. But now, he’s no longer 
the only one. In airports, conference rooms, yoga classes, and clinical trials—
people everywhere are wearing technologies he once imagined. Only now, the 
world has caught up. 

 What once looked strange now looks inevitable. 

 That’s the funny thing about revolutions. You often don’t realize you’re in 
one until you’re too far in to turn back. 

 Welcome to the revolution. 

 Let’s see how it began. 
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Chapter 1 

The Birth of a Movement 

In 1961, a man walked into a Las Vegas casino with a computer in his shoe. 

 His name was Edward O. Thorp, a mathematics professor with a fondness 
for blackjack and a sharp dislike for losing. He wasn’t a gambler in the 
traditional sense. He was a problem-solver. A pattern-seeker. A man who 
looked at the roulette wheel and didn’t see luck—he saw physics. 

 Thorp and his partner, Claude Shannon—yes, that Claude Shannon, the 
father of information theory—built what is widely considered the world’s first 
wearable computer. It fit into a shoe and used toe taps to input variables—wheel 
speed, ball position—and output a prediction, via auditory cues, about where 
the roulette ball was likely to land. 

 It gave them a statistically significant edge. 

 It was, to put it mildly, a disruption. 

 The device was never discovered, but Thorp later revealed it in his writings. 
The casino never knew that the roulette table had been infiltrated—not by a 
cheater, but by the future. 

 That moment—when math entered the body, and probability was whispered 
to the ear—wasn’t just the dawn of wearable tech. 

 It was the birth of a new kind of intelligence—intimate, invisible, embodied. 
And that’s where this movement begins. 

Not a Gadget. A Philosophy 

When people think of wearables today, they think of smartwatches and fitness 
trackers. Of blinking screens and polished apps. But that’s like thinking the 
printing press was just about the paper. 

 Wearables weren’t born out of convenience. They were born out of 
necessity—the necessity to understand the world more deeply, in real time, and 
from the vantage point of the body itself. 
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 Whether it was a roulette wheel or a heartbeat, the idea was the same: If we 
could measure it as it happened, we could change the outcome. 

 But to truly understand the wearable revolution, we need to go further back. 
Before the smart patch. Before the pedometer. Before Thorp’s shoe-computer. 
Even before Claude Shannon’s binary brilliance. 

 We need to visit Leonardo da Vinci. 

Da Vinci’s Pulse 

Around 1490, Leonardo da Vinci began studying the pulse. 

 Not just in theory, but in rhythm. He watched as the wrist throbbed. He 
noticed how the beat changed with breath, with emotion, with fear. He 
described pulse as “the music of the heart.” He even tried to build a water-timer 
to measure its frequency. 

 He didn’t have electronics. He had intuition. But the insight was ahead of its 
time: The body is a signal system. 

 Leonardo didn’t need a smartwatch to know that the body speaks. He just 
needed a pen, paper, and attention. He was the first to imagine that the pulse 
could become data, and he was right. 

From War Machines to Wrist Machines 

In the 1970s and 80s, engineers working on military technology began shrinking 
sensors meant for fighter jets—gyroscopes, altimeters, accelerometers—into 
chips that could fit into wearables. 

 What had once been used to guide missiles was now guiding movement—
in human bodies. 

 NASA funded early bio-wearables for astronauts. The military experimented 
with biofeedback helmets. And slowly, the science trickled down to consumer 
life: heart rate monitors for athletes, glucose monitors for diabetics, sleep 
trackers for insomniacs. 

 But it wasn’t just technology evolving. 

 It was perception. 

 People began to trust machines to interpret their bodies. They began to seek 
out metrics for performance, recovery, productivity—even mood. 

 The mirror was no longer enough. We wanted dashboards. 
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From Outer Signals to Inner Lives 

Then came 2009. A small startup named Fitbit released its first device. 

 It didn’t have a screen. It clipped to your waistband. It counted your steps. 
That was it. And yet, that humble pedometer did something radical: it gave 
people a number. A number that said: You moved. You lived. You showed up. 
10,000 steps became a cultural benchmark. Not because it was scientifically 
precise—but because it was emotionally resonant. For the first time, people 
weren’t just wearing technology. They were wearing proof.  

 Proof that they were trying. Proof that they were enough. Proof that they 
were, in their own small way, optimizing their lives. 

 This was the moment the wearable movement crossed over—from 
performance to identity. 

The Silent Shift 

Here’s the curious thing about revolutions: they rarely announce themselves. 

 There were no protests. No manifestos. No sweeping policies or televised 
speeches. 

 Instead, it happened quietly. 

 A woman checking her heart rate after a stressful meeting. 

 A father seeing his oxygen levels dip during a flu. 

A teenager tracking REM sleep and wondering why he felt so groggy. 

  And increasingly—doctors, pharma researchers, and brand managers 
tuning in. 

 Not to the patient’s voice, but to their vitals. 

 Not to what was said, but to what was sensed. 

The Body Becomes a Story 

Today, we are awash in wearable data: heart rate variability, blood oxygen, skin 
temperature, electrodermal activity, tremor amplitude, gait speed, voice tone, 
sleep architecture, and more. 

 But this chapter is not about data. 

 It’s about the moment when the body started to narrate its own story—in real 
time. And for pharma marketers, it was the beginning of a profound new 
challenge. 
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How do you speak to a person whose body already knows what it needs? 

 How do you build loyalty in a world where sensors offer feedback faster 
than campaigns? 

 How do you position a brand when the brand experience happens on the 
skin? 

A Movement, Not a Trend 

Wearables are not a trend. They are a movement—a philosophical migration 
from assumption to awareness, from retrospective care to real-time connection. 

 They represent a new intimacy between humans and machines. And for the 
pharmaceutical industry, they represent the most powerful listening device ever 
invented—not because of what they show, but because of what they let us hear. 
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The Historical Origins of Wearable Technology: From 
Eyeglasses and Hearing Aids to Fitness Trackers and 
Biosensors 

The Origins: A History Worn Lightly 

From Eyeglasses to Biosensors 

 In 13th-century Italy, somewhere in the scholarly backstreets of Pisa or 
Florence, a monk picked up two curved glass lenses, placed them inside a 
rudimentary wooden frame, and set them delicately on his nose. 

He blinked. The world snapped into focus. 

 That moment—so quiet, so ordinary—was the invention of the first wearable 
technology: the eyeglass. 

 He wasn’t a tech innovator. He wasn’t trying to disrupt an industry. He 
simply wanted to keep reading. 

 But what he created was nothing less than a device that enhanced human 
capability—a tool that sat on the body, extended perception, and altered 
experience. In a very real sense, it was a primitive augmented reality. 

And it changed everything. 

The First Quiet Revolution 

Eyeglasses weren’t just a medical breakthrough. They were a democratic act. 
Suddenly, aging didn’t mean obsolescence. Wisdom didn’t have to fade with 
vision. The body’s betrayal could be bypassed—gently, invisibly, and 
personally. 

 And yet, we don’t think of eyeglasses as technology. They’re too mundane. 
Too ubiquitous. They’ve become part of the face. 

That, paradoxically, is their genius. 

 Because the most transformative wearables don’t look like technology at all. 
They look like you. 

The Echo That Listened 

Fast forward to 1898. A man named Miller Reese Hutchison, an American 
inventor with a flair for acoustics, created the first portable electric hearing aid. 
It was large, clunky, and required a separate battery pack—but it worked. For 
the first time, sound could be amplified on the body. 

 It wasn’t just about louder voices. It was about rejoining life—
conversations, laughter, music. 
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 The hearing aid did for sound what eyeglasses had done for sight. It restored 
access. It gave dignity. It allowed people to once again feel included in the 
symphony of the world. 

 And once again, the device became part of the person—not just functionally, 
but socially. To wear a hearing aid was to reclaim connection. 

A Pattern Emerges 

If you look closely, a pattern begins to appear. The earliest wearables were not 
about data. They were about restoration. They didn’t track—they returned 
something that had been lost: sight, hearing, movement, independence. 

 That’s the first myth we must challenge. 

 Wearables were never about novelty. They were about need. 

 They weren’t toys for the curious. They were tools for the disconnected. 

 And every subsequent wearable—no matter how sophisticated—has 
followed that same impulse: not to decorate the body, but to understand it, 
enhance it, repair it, or extend it. 

The Rise of the Metric Self 

The shift came subtly—almost invisibly—in the late 20th century, when 
wearables went from restoring lost senses to measuring active ones. 

Consider the pedometer. 

 It sounds simple, even quaint—a device that counts your steps. But the first 
modern pedometer, popularized in Japan in the 1960s, was given a name that 
would outlive its technology: “manpo-kei,” meaning “10,000 steps meter.” 

 The goal wasn’t medical. It was motivational. It introduced the idea that 
movement could be quantified, and that number could be used to shape 
behavior. 

 Suddenly, wearables weren’t just compensating for something missing. 
They were coaching, nudging, guiding. 

 The body had become a performance space. 

 And the wearable was its coach. 

The Fitness Tracker Awakens 

In 2009, the founders of Fitbit released their first tracker. 

 It did what pedometers had done for decades—but added something 
revolutionary: data feedback loops. It didn’t just count steps—it made you care 
about them. It added dashboards, milestones, badges, social comparison, and 
behavioral nudges. 
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 It gamified health. 

 It consumerized behavior change. 

 And it turned biological motion into digital emotion. 

 With that single leap, the wearable movement crossed a threshold: it went 
from being assistive to being aspirational. 

 No longer just for those who had lost something. Now, it was for anyone 
who wanted more—more energy, more discipline, more self-awareness. 

The Skin Becomes the Screen 

Then came the sensors. 

 Tiny. Invisible. Skin-deep, yet powerful. 

 Accelerometers. Optical heart rate monitors. Electrodermal activity trackers. 
Blood oxygen sensors. Skin temperature sensors. Even ECGs that could fit into 
a wristwatch. 

 The wearable stopped being a simple coach and started becoming a clinician. 
It could detect arrhythmias, predict seizures, flag dehydration, track recovery, 
monitor sleep phases, detect stress—all while sitting silently on your body. 

 The skin, once just a boundary, had become an interface. 

 We had arrived in the age of biosensors. 

So What Does It Mean? 

Let’s return to the monk in 13th-century Pisa, squinting at a manuscript, slowly 
placing two lenses on his face. Or to the man in 1898, smiling faintly as a 
hearing aid lets him hear his daughter’s voice. Or to the factory worker in 2024, 
whose smartwatch tells her to breathe before a panic attack she doesn’t yet know 
is coming. 

 They are part of the same story. 

 A story not of gadgets, but of grace. 

 Not of machines, but of meaning. 

 Not of technology worn on the body, but of understanding carried inside it. 

 Wearable technology, at its core, is a human story—one told through lenses, 
sounds, steps, and signals. 

 And it’s only just begun. 
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Key Milestones and Early Inventors 

This is not a list of milestones. It’s a story of human curiosity—how a painter, 
a gambler, and a cyborg helped shape the revolution we’re all now wearing. 

The Visionaries Who Wore the Future 

If you were to trace the genealogy of wearable technology, it would not lead 
you first to Silicon Valley. 

 It would take you, instead, to a man with paint-stained fingers, dissecting 
cadavers by candlelight, trying to draw the invisible rhythm of life. 

 His name was Leonardo da Vinci. 

 And he may have drawn the world’s first sketch of a heart monitor. 

Leonardo: Drawing the Beat of Life 

Leonardo was fascinated by the pulse—not just as a medical phenomenon, but 
as a language. He believed that every beat of the heart carried a message, that 
the pulse changed not only with exertion but with emotion, breath, and 
intention. 

 In one of his anatomical studies from the early 1500s, he proposed a device 
that could measure the volume of blood the heart pumped—centuries before the 
invention of modern hemodynamics. He imagined a vessel, shaped like an 
hourglass, designed to count the volume of blood displaced with each beat. 
Primitive, yes. But the idea was shockingly modern: a machine that sits quietly 
beside the body, recording its signals in real time. 

 Leonardo didn’t call it a wearable, of course. 

 But he understood what few others did at the time: that the body was data, 
and that data could be measured, interpreted, even predicted. 

 He was, in effect, trying to map the music of the human machine. 

Edward O. Thorp: The Shoe That Outsmarted Vegas 

Four hundred years later, another man listened to rhythm—not of the heart, but 
of the roulette wheel. 

 In the early 1960s, Edward O. Thorp, a mathematics professor, teamed up 
with Claude Shannon, the father of information theory. Their goal was 
deceptively simple: beat the house. 
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 They observed that a roulette ball, once spun, followed a physical 
trajectory—a predictable arc. With the right calculations and the right timing, 
you could predict the slot where the ball would land with a probability far higher 
than chance. 

 So they built a computer—small enough to fit in a shoe, controlled by toe 
taps, and wired to deliver discreet signals through a speaker concealed in the 
ear. 

 It was the first wearable computer. 

 It didn’t monitor physiology. It didn’t connect to a network. It didn’t even 
have a screen. But it did something revolutionary: it took real-time inputs from 
the environment and translated them into action through the human body. 

 It was the beginning of cybernetic companionship—technology not used on 
people, but with them, intimately and invisibly. 

Steve Mann: The Man Who Wore His Mind 

In the 1980s, on the campus of MIT and later on the streets of Toronto, a 
graduate student began to attract attention—not for what he said, but for what 
he wore. 

 Steve Mann had built something called the WearComp—a computer that 
could be worn like clothing. The display sat just in front of his eye, over one 
lens. The computer itself was carried in a backpack. He looked like a cross 
between a soldier and a science experiment. 

 People laughed. Some were unnerved. But Steve Mann wasn’t performing. 

 He was prototyping the future. 

 Mann believed that technology should not just sit on desks or in pockets. It 
should be worn. It should see what we see. It should augment our perception, 
correct our blind spots, and record our experiences. 

 In short, he believed that the boundary between human and machine should 
become porous. 

 Decades later, his work would influence the design of smart glasses, 
augmented reality systems, and heads-up displays. Today, his concepts are 
embedded in devices we casually strap to our wrists. But in the 1980s, he 
walked alone—a quiet visionary in a noisy world. 
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The Hidden Pattern 

Here’s what’s fascinating: these three men—Leonardo, Thorp, and Mann—
lived in entirely different centuries, worked in different fields, and never knew 
one another. 

 And yet, they were solving the same problem: 

 How do you bring technology closer to the human body—so close that it 
disappears, and in disappearing, empowers? 

 Leonardo wanted to reveal the invisible workings of the heart. 

 Thorp wanted to see what the eye couldn’t track. 

 Mann wanted to give technology its own eyes, connected to ours. 

 They weren’t just inventing tools. 

 They were inventing ways of being. 

Wearing the Future 

It’s tempting to think of wearable technology as something modern—as born in 
the age of smartphones and app stores. But the truth is more poetic. 

 Wearables began as dreams. 

 Dreams of knowing ourselves more deeply. 

 Dreams of extending perception. 

 Dreams of making machines not colder, but closer. 

 That’s the real legacy of Leonardo’s pulse, Thorp’s shoe, and Mann’s lens. 

 They weren’t building gadgets. 

 They were building intimacy. 

 And that, perhaps, is the most radical technology of all. 

 




